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The study aims to highlight how Jordanian industrial shareholders corporations
use Database marketing (D.M.) to enhance direct marketing alterative. The study
result indicated that marketing management depends on providing the main contents
to build the D.M, in Jordanian industrial shareholders corporations. There is a focus
on proving the main data about the internal and external environments of the company
in order to be used to enhance direct marketing alternative. There is no difference in
the use of D.M. according to the capital of the company. There is difference in the use
of it according to the company's experience.

Keywords: Database marketing, direct marketing.
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This study aims at exploring the use of information technology by the Bahrainis
auditors, in planning, controlling and documenting the audit processes; it is known as
the (E-Auditing). It mainly aims at studying the effect of (E-Auditing) on
persuasiveness of evidence which includes competence, sufficiency, relevance, and
timeliness.

To achieve those goals, researchers collected data about the investment in
information technology in (10) audit firms. A questionnaire was used to collect this
data, and was also used to detect the views of the auditors in Bahrain about the impact
of (E-Auditing) on the enhancement of the persuasiveness of evidence. The number of
the collected questionnaires was (70). The valid ones for statistical analysis were (68).
To test the study hypotheses, the (One Sample t-Test) was used. The study finds that
auditors in Bahrain use (E-Auditing) at all stages of auditing. It concludes that there is
an (E-Auditing) impact on the enhancement of the persuasiveness of evidence
obtained by the auditor. Thus; it contributes to developing the auditing profession in
Bahrain.

Keywords: Auditing; Information Technology; Persuasiveness of Evidence.
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(Using Demarketing Strategies in Tobacco Companies to Reduce Smoking in
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The purpose of this study is to identify a main topic which is "using Demarketing
strategies in tobacco to companies to reduce smoking in Jordan™ To achieve this main
goal a self administrated questionnaire was developed and distributed over a random
sample of (500) Jordanian respondents in AMMAN, 406 questionnaires were
returned, which represent (81.2%) of the total sample. The analysis results indicate
that there are no significant differences of demarketing impact on smoking according
to respondents age, in the same time there are significant difference of demeketing
strategy impact on smoking according to gender, income and education level.

Keywords: Demarketing Tobacco, Smokers.
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Web interface design is becoming progressively more important to all aspects of
life. So there are requirements to ensure designers, developers, and software engineers
implement the best effects and web quality. This research merges software
engineering and user interface components to provide more interactive educational
websites. Also, this research model will benefit costs through study and revision of
user needs from the beginning phase of the development process.

Keywords: - SDLC,User Interface :Web Design Introduction.
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This research aims to identify the views of Jordan Islamic Bank clients a bout the
quality of banking services provided to them, and their vulnerability variables : age ,
educational level and number level and number of years of dealing with the bank , and
this research , apply a questionnaire to gather information based on a sample (60)
client , through the use of items distributed on five areas of the dimensions of quality,
namely: tangibility, responsiveness , competence , courtesy , reliability.

Which has been shown through research and a medium level of the dimensions of
the quality of banking services provided by the Jordan Islamic Bank, and the courtesy
dimension occupied the first rank, followed by banking yet (tangibility ,reliability,
efficiency, response ), respectively , at lower level . This suggests that the bank cares
about tact and good to deal with its clients, mainly, which means that the Bank
attaches great importance to its customers. As it turns out there is no statistically
significant difference at the level of significance (0.05>a) to the level of quality
banking services provided by the Jordan Islamic Bank from the viewpoint of
customers due to the variable age. With the presence of statistically significant
differences at the level of significance (0.05>a) to the level of quality services
banking Bank according to the variable level of education, as well as according to the
variable year to deal in favor of class (graduate) and this demonstrates that the high
educational level of the client can assess the quality of banking services provided to
him better. Finally, the research recommends the need to work on upgrading the
quality of banking services in Jordan Islamic Bank, so that the subject target with the
Bank seeks through it to excellence and competition, with the need to focus on raising
the efficiency of workers in the bank through their participation in specialized training
courses, and work to strengthen speed of response to customer requests.
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The study aims to investigate the impact of customer relationship marketing
(CRM) on costumers satisfaction for the banking industry in Jordan.

The study population includes customers of the banking industry in Jordan, who
live in the capital governorate. A Survey method was used through using a self
administrated questionnaire that was distributed over a convenience sample
amounting (500) customers.(391) questionnaires have been returned back, and used
for proper statistical analysis, this number represents (78.2%) of the total sample.

This study is one of several researches that will be conducted in different sectors
in Jordan in the next few years in order to increase level of customer satisfaction in
these sectors.

The study results indicated that that there an impact of using CRM on costumers
Satisfaction for the banking industry in Jordan. Also the study results indicated that
customers are aware of customer relationship marketing strategies used by banking
Industry in Jordan. Also Fulfil Promises has the highest impact on costumers'
satisfaction, then Empathy, then Commitment and finally Communications.

It was also found that the impact of customer relationship marketing (CRM) on
costumers satisfaction differs according to Gender, Age, educational level and
income.

Keywords: relationship marketing (CRM), Banking industry, costumer satisfaction.




