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(User Interface for Automation of Product Design Processes)
i \FORE W RPN
(UBICC .ORG (Ubiquitous Computing and communication journal)

VOL.4.2010
sl aidle

This paper presents all the required software modules for the user interface of the
framework model for the automation of product design processes. The proposed
framework model is based on the behaviour of human product designer during the
design process of a product and the philosophy of virtual engineering .This paper is a
continuation of previous works that have been done in the area of knowledge
engineering and all are based on the philosophy of functional model of human system.

This paper concentrates in the main functions of the user interface, which are:
Editing facilities for knowledge base, Editing facilities for Technology base, and the
two modules, Behavior module and protocols modules. The user interface is proposed
by studying and analysis of the behavior of the human product designer during the
design of a new product. Also an architecture for expert system proposed for the
engineering domain to be used for automation product design processes.

Keywords: Artificial Intelligence, Knowledge Engineering, Information
Technology, Virtual Engineering.
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(An Application of knowledge — based system)
P Alaa B i o)
(International Journal of Computer Science and Network Security IJCSNS)
VOL.10 No.3,March 2010
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This paper present an implementation of information processing system for the
social relationship as knowledge — based system and concentrating in the use of
problem reduction methodology for solving problem through the implementation of
the inference engine of the knowledge — based system the search technique is Depth —
First — Search with backtracking of PROLOG language. Therefore, PROLOG
language is used for the implementation of the system and the problem reduction is
used to solve the problem of asking queries in subset of English language, as subset of
query language, and get the answer in English language too. The implementation
presents new methods for representing the facts associated with the family in the
storage and process. The system can be used in the Humanoid Robotics to present the
capabilities of using natural language.

Keywords: Al, Knowledge — based system, Problem solving Natural Language
Processing and Humanoid Robotics.
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(The Need for IPv6)
APOR RERAPX
(International Journal of Academic Research)
No :2996 , ISSN: 2075-4124 E- ISSN: 2075-7107,2011

Due to the growth of the internet size and application, the current address space and
features provided by IPv4 is not enough. So the need for a new protocol that has larger
address space and improvement features is needed we introduce IPv6 as a solution for these
problems by showing how this protocol will offers a huge address space which will be more
than enough . And also by showing how it will provide improvement and new features in
compare with IPv4. All of that will explain how much we need IPv6 today. We discuses new
topics related to IPv6 such which are very important to make dealing with IPv6 in the internet
more efficient and easier even with exiting of IPv4 infrastructure. And also what makes
dealing with IPv6 easier that it's supported in the most operating system.

Keywords: Internet protocol.
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(The Role of Marketing Information System on Decision Making "An Applied Study on
Royal Jordanian Air Lines (RJA)")
salae Al )
(International Journal of Business and Social Sciences)
Vol. 2 No. 3 [Special Issue - January 2011]

Purpose-This study aims at highlighting the significance and importance of utilizing
marketing information system (MKIS) on decision-making, by clarifying the need for quick
and efficient decision-making due to time saving and preventing of duplication of work.
Design-methodology-approach- The study shows the roles of each parts of MKIS for
developing marketing Strategy, which present a real challenge to individuals and institutions
in a an era characterized by uncertainty.

And clarifying the importance of each part separately, depending on decision type and the
nature of the situation.

The empirical research method was evaluated by specialized experts, conducted by means of
guestionnaires. Correlation analysis were employed to test the validity of the procedure.

Findings- The empirical study findings confirmed positive relationships between the level
of utilizing and adopting “decision support system & marketing intelligence” and the success
of an organizational decision making, and provide the organisation with a competitive
advantage as it allows the organisation to solve
Problems.

Originality/value— The study offer better understanding of performance- increasing market
share as an organizational decision making based on marketing information system.

Keywords: Data Base (Internal Records), marketing Research, marketing Intelligence,
decision support system, decision-making







