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Consumer protection in light of social marketing and this role in promoting corporate
responsibility

Abstract

Social marketing is considered as a distinct areas of a special nature in the context of marketing that extend to
include “services, ideas and social values “. It is considered that a promotional activity of ideas and positive
human values in order to improve the social conditions of individuals through the promotion of positive
approaches to life and behaviors needed to save lives and the society.

Where each device, whether a government body or company or body has the responsibility to the community,
which is active in it, where you grow up this responsibility very small, as the potential and the supposed
presence of the hand involved in the life of the community.

In the past, was seen for ethics and values as an intellectual luxury and that they are the virtues of religious do
not have any mention in the physical word, but with the tremendous development in all aspects of life, access to
the internet and the consequent of the need for commitment to ethics and behaviour of certain social
responsibility towards the various parties have become all communities agree on the importance of ethics and
values as a way of life and a major cause in support of civilization and man can not live without

Therefore we have chosen and given the importance of the topic to address this research the role of social
marketing in creating and promoting corporate social responsibility and the movement of consumer protection in
the context of social concept of marketing, and that is through exposure to the definition and concept of social
marketing, its importance, social responsibility and its objectives, the role of social marketing to consolidate
social responsibility, and finally exposure to consumer rights and protection under the social concept of
marketing.



