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Promote the Zakat Fund Program in Algeria

— Constraints and Prospects —

Abstract:

This is a marketing study of the utmost importance at this time and this is due to the dramatic
changes taking place in the Algerian economy, the spectrum re-development of new methods of
financing were not codified in regulations Algerian official, although it one and the most important
sources of funding, especially in Islamic economics, it is considered a mainstay The economic pillar,
which led to the development of Islamic civilization through the ages, in the year 2003 and hard from
the Ministry of Religious Affairs and Endowments, has been the establishment of the Zakat Fund and
had been circulated at the level of the whole national territory is based on the experiences of some Arab
and Islamic countries that preceded it in this area, and was adopted by the the promotional program and
faced many obstacles, especially in the beginning, and will be in this paper will attempt to answer the
following question: How was the promotion of the Program of Zakat Fund in Algeria, and what are
ways to develop the process of promoting this program according to the
theories of modern marketing?
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