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Title :
« The islamic Marketing and Branding in europe »

RESUMEE:

However, if the company responsible behavior, Islam gives him great freedom to work. Some pillars of Islam
represent unprecedented opportunities. Ramadan is the case because more than one billion Muslims consume
more food than usual.

The diversity of Islamic markets are many. Not only are there different branches of Islam, but in addition
there are large disparities in income and population in Islamic countries, let alone minority markets in

Western countries.

Rather than addressing the Islamic markets (Halal market) in terms of the four Ps of marketing (Mix

Marketing"), it is preferable to use the five pillars of Islam as a referent for a successful marketing campaign.
Local contractors often lack the ability to use sophisticated tools such as marketing segmentation, targeting
and positioning that Western societies use it daily. If Western companies successfully sell halal food in
France or the United States, why can they not expect the same success in Muslim countries?

In our paper we try to analyze two opposing tendencies: he starts with a radical, who live in western
countries. The second trend is the impressive level of attractiveness for concepts, brands and products
enjoyed by Western brands in Islamic countries.

The question that eventually arises, can we realize the lifestyle halal without being converted gradually builds
bourgois mode with all its positive and negative for the Muslims and it becomes like an extension of the

sphere of influence of capitalism that is constantly trying to create new markets?

Mots clés : Islamic markets, foods industry, marketing , lifestyle halal, Islamic rules
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