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Abstract

The Role of Marketing Information Systems in Reducing of International
Financial Cnsis Affects- Islamic Perspective: Applied Study on Jordan Islamic
Banks

This study aimed at recognising the late world financial crisis from an Islamic perspective,
studying its causes and providing suggestions about how to eliminate the negative influences that this
crisis has brought to the Jordanian Islamic Banks. The Jordanian Islamic banking system consists of
three banks, these banks and all of their branches located in Amman (capital city of Jordan) were
chosen for this study and a purposive sample was chosen from marketing managers in these banks to
answer the study survey. A total of 84 responses were received. Of these, 79 were usable. The
questionnaires were designed to study the possible effects that the financial crisis had on the marketing
efforts of Jordanian Islamic Banks, a number of variables were of special interest to the study, and
these include: Marketing information systems, marketing knowledge, competition, banking services.
The influence of these variables on the Jordanian Islamic banks ability to survive the financial crisis
was the main goal of the study. SPSS package was used to analyze the study questionnaire.

The study conclusions supported the research hypothesis, these conclusions showed how important the
variables in the marketing system are as independent variables that affects the banks marketing ability
which can enhance the way these banks deal with such financial crisis, based on the study conclusions
a number of recommendations were suggested on how the banks can develop their marketing abilities
on the face of such crises.



