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The impact of organizational culture prevailing on the marketing managers * commitment

of marketing ethics in industrial companies in the Jordanian public shareholding

ABSTRACT

The current study aims to examine the impact of prevailing organizational culture on the marketing managers '
commitment of marketing ethics in Jordanian industrial shareholders corporations. The study population included
the marketing managers in industrial companies and the Jordanian public shareholding of the 93 companies through
the use of a questionnaire designed for this purpose which were distributed to a random sample of (75) Director
which has been recovered (51) valid questionnaires for analysis. The study found the existence of the application of
the four types of organizational cultures in Jordanian industrial shareholders corporations; (power, role, task and
individual) also found that a culture of power is the most multicultural application by the sample, while the role
culture is the least important cultures application. Also shows the impact of each culture on the marketing managers
' commitment of marketing ethics in Jordanian industrial shareholders corporations. The study also

Included some of the recommendations, including:

Need to focus on the role and the individual role culture of being the most influential cultures commitment of
marketing managers to marketing ethics, also recommended the appointment of staff interest in jobs commensurate
with their qualifications and practical as well as to monitor the performance of marketing managers in order to make
sure of taking account of interest of the company on their own best interests.

Key words: organizational culture - marketing ethics.



