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1. creative Advertising . ideas ant techniques from the world's best campaigns, Mario
Pricken, Thames & Hdusom, 2008

2. A technique for producing Ideas, James Webb Young, McGraw-Hill, 2003
How to get Idea, Jack Foster, Berrett-Koehler Publishers, Inc, 2007

4. Creativity for graphic designer, Mark Oldach, North Light Books.1995
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